
The purpose of SEAT was to increase the efficiency through the New Product Development process in order 
to reduce time-to-market and improve speed and clarity of data access. The usage of digital manufacturing 
computer-based simulation allowed to reach these targets and to minimize development time.

Simulation and Forecasting Technology role
Reduce time-to-market, improve data access, manufacturing 
computer-based simulation.

Sector
Automotive

Moving toward digital manufacturing

SEAT			                          	                    			    	                   www.seat.com

SEAT, S.A. is a Spanish automobile manufacturer with its head office in Martorell, Spain. It was founded on 
May 9, 1950, by the Instituto Nacional de Industria (INI), a state-owned industrial holding company.
It is currently a wholly owned subsidiary of the German Volkswagen Group, as a member of the now-
defunct Audi Brand Group, together with Audi and Lamborghini, and marketed as a car maker with a 
youthful sporty profile.Within the Volkswagen Group and under the Audi Brand Group, the SEAT brand 
itself has been developed as a group with subsidiary companies (SEAT Group) and ‘SEAT, S.A.’ as the parent 
company.

Click here to download the 
Case Study

http://www.seat.com/
http://www.plm.automation.siemens.com/CaseStudyWeb/dispatch/viewResource.html?resourceId=10609

